Metering Hubb Engagement

November Update

Key insight Your Role Is Critical

Spikes in engagement align with major updates and targeted As MEP representatives, your advocacy of the Metering Hub to those
communications (such as MEP briefings and new resources), you represent is essential. When you highlight the Hub as a go-to
demonstrating that proactive engagement drives traffic. Sustained resource, engagement rises. Please continue to encourage its use and

growth depends on continuous content updates and visibility efforts. Share its value within your networks.

Unique Visitors to the Metering Hub vs Total hits
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We Need Your Input

To keep the Hub relevant and useful, we'd welcome your suggestions:

* New content ideas — What topics or resources would add the most value?

Ways to spotlight the Hub — How can we make it more visible and engaging for your teams?

Your feedback will help shape the next phase of improvements and ensure the Hub remains a trusted resource.
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